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ABOUT

Jana Flynn is a Brooklyn-based Art Director and Graphic Designer
specializing in visual storytelling for nonprofits.

She has over 15 years of experience in visual communications;
most recently working as the Senior Designer at StoryCorps. In this
role, she oversaw a major re-brand and organizational expansion,
created the visual language for multiply campaigns, provided
design support for multiple departments, and worked in concert
with the board of directors to implement creative solutions and
impactful, accessible messaging across all touch points.

Jana's commercial work is also informed by her training and
practice as a fine artist, see her artwork here. She received her
M.F.A. from Parsons the New School for Design in 2009, and
taught branding and graphic design as an Adjunct Professor at the
Art Institute of NYC from 2016 to 2017.

Jana is currently available for collaboration with nonprofits
and foundations that share her dedication to environmental
conservation and urgent social change. At the end of the day,
building a sustainable, kinder future for her children, Francis and
Simone, is her greatest mission and inspiration.

CONTACT
Jana@janaflynn.com
917.312.6590

CLIENTS

Bric Arts Media
Downtown Brooklyn Arts Alliance
Michael Kors

Morgan Library

Niche Media
ProPublica

Queens Museum of Art
Spaceworks
StoryCorps

Times Square Arts
YMCA Association

YR MEDIA
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000 MOBILE TOUR "

STORYCORPS

The StoryCorps Mobile Tour visits cities and
towns across the country to record stories of the
people who live there. To celebrate the tour each
year | identify an artist to work with to illustrate
story of the journey.

2018 by Heads of State
2019 by Michael Wertz

2020 by JooHee Yoon
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SEASONAL
STORYCORPS
PODCAST ILLUSTRATION

For 8 seasons | have collaborated with the editors and
producers of the programming to create the visual
representation of these stories. My role is to identify
and support a new artist for each season to illustrate
each seasonal theme.

Season 1 was a collaboration with cartoonist Eleanor Davis
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Season 2 was a collaboration artist, Michael Caines. This
theme was based on stories of the LBGTQ community to
celebrate the 50th Anniversary of the Stonewall riots.

Celebrating LGBTA Voices with an All-New Season of
the StoryCorps Podcast
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Season 3 was a collaboration with illustrator, Lindsay Mound.
All | Had Was Hope And You

The stories of this season were based on the theme of ‘Difficult _< .
Conversations’ P o o gy
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— .. _.?-, : P TR -I—r_ |.'r'| As lead raphic designer of Storngr'ps since 2016,
= . | oversee all parts of the organization relatéd to-its

¥ =
;‘ i g . visual representation. This responsibility includes the
- g I _ execution of all printed materials, managing various

——— I _—_ =m ema*l campaigns, and developing and rebranding
¢ recurring events such as the annual gala. In this
.H ke - ""'ﬁ“ i _ e o o ~ position | also help launch such new initiatives as the
= . et One Small Step campaign, which debuted on Good
ﬂ vl Morning America.
n '

- Regular duties include maintenance of our brand
library, advising the web, animation, and social
S TO RYC O R P S R E B R A N D media department, hiring and managing all
contract design personnel, and developing various
department budgets and timelines.

14
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YR MEDIA
REBRAND

YR Media is a Bay Area based non-profit media company and network of young journalists and artists.

In 2019 | was asked to collaborate as a consultant to expand their newly redesigned brand. | worked with their marketing department
to build out their social media identity, printed matter and digital marketing materials
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BRIC is an organization that presents contemporary

art, performing arts and community media programs

reflecting Brooklyn’s creativity and diversity. As |
a presenter of cultural programming, BRIC also

provides resources to launch and showcase both B R | C
artists and media makers.

From 2013 to 2016, | teamed up with the organization’s ; v G R A P H | C D E S I G N

marketing department to create printed materials
including seasonal catalogs, ad campaigns, and bus
shelter posters.
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BRIC

THE LEADING PROVIDER OF FREE
CULTURAL PROGRAMMING IN BROOKLYN.

C CEMU

You@D/BRICTV

THE SHOW
ABOUT THE SHOW

wveh Zahedoi

Get to know the faces of BRIC Media Education

Libraries are full of stories.
BRIC offers the tools to help you tell yours.
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YMCA
GRAPHIC DESIGN

WHAT PARENTS
NEED TO KNOW

ABOUT DAY CAMP

In an extensive redesign in 2015, |
developed and created microsites based
upon the YMCA's brand focused on new
seasonal campaigns. | also worked closely
with the Marketing department to create
catalogs and seasonal printed material
promoting the organization’s community
outreach and goals.
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m '- ABOUTUS NEWSROOM EVENTS CAREERS CONTACTUS | Search this site Q]

v' ABOUTUS NEWSROOM EVENTS CAREERS CONTACTUS Search this site

In 1885 the YMCA helped ta invent summor
camp to provide children with positive and fun
expariences that build canfidence and new

WE'RE
READY FOR

New York City's YMCA | WE'RE HERE FOR GOOD.™

BUILDING ASTRONGERNYC ~ LOCATIONS ~ MEMBERSHIP  PROGRAMS  GUESTROOMS  GETINVOLVED [ wacavommon )

4 New York City's YMCA | WE'RE HERE FOR GOOD.™

BUILDING A STRONGER NYC LOCATIONS MEMBERSHIP PROGRAMS

Annual
Campaign

We could do so much
more - with yo

LEARN MORE

r

Latest News

Merlin Bass Recognized at the 44th Annual Black
Achievers in Industry Awards

Merlin Bass, Senior Director, Tax Technical at the Interpublic
Group was honored at the 44th Annual Black Achievers in
Industry Awards Gala hosted by the Harlem YMCA on March
20th at the New York Marriott Marquis Hotel. The award
honors the achievements of black professionals nationally.
Read more...

04/11/14 | BRANCH NEWS, HARLEM YMCA

New Met Curtis Granderson inspired by young
swimmer Joshua Theodros, who lost father in lake
acciden

Joshua Theodros, age 11, is an active swimmer at the
McBurney Y. His passion for swimming is getting a boost
from Curtis Granderson and Citibank, after his father died in
a tragic accident trying to teach him to swim and his mother
is paralyzed in a separate water accident. Read more...

04/02/14 | BRANCH NEWS, MCBURNEY YMCA

30

GUEST ROOMS GET INVOLVED

The journeys of these

five kids have shown

what a difference the

YMCA can make.

Watch their stories

£ X0 (D
W Follow @ymcanyc

Find Your Local Y

Get Updates

Join our mailing list and
keep up-to-date.

SPLASH
WEEK

.
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REGISTER NOW FOR DAY CAMP

Youth Movement Classes

Tiny Toes- Ballet (3-4 years)
Children ages 3-4 will learn the fundamentals of ballet through awareness of body
movement and creativity. While participating in exercise and dance sequences, participants
will learn coordination while exploring various levels of movement that develop strength

Ballet (5-7 Years)

This class focuses on classical ballet with barre and center work that develops strength,
body alignment, flexibility and musicality. Younger children learn to develop coordination
and body awareness through these basic ballet movements

Ballet & Contemporary Dance

This combination class introduces young children to beginner ballet and modern dance
elements, Students become aware of body alignment and movement through exposure to
dance fundamentals, rhythmic exercise, and creative movement.

Ballet & Jazz

This combination class intraduces young children to beginner ballet and basic jazz
techniques. Students become aware of body alignment and movement through exposure to
dance fundamentals, rhythmic exercise, and creative movement.

Ballet & Tap

This combination class introduces young children to beginner ballet and basic tap
techniques. Students become aware of bady alignment and movement through exposure to
dance fundamentals, rhythmic exercise, and creative movement.

Creative Movement

A great way to teach self-expression through dance. This class supports your child’s
growing awareness of his/her body’s capacity to move in dynamic ways. Structured
activities and exercises provide the foundation for developing a movement vocabulary and
non-verbal expression of feeling and thought. Creative movement builds self-esteem and is
a wonderful first adventure into locomotion

Imagination Theater

A great first theater experience using stories as the basis for imaginative play! Participants
will work with a different story each week to explore characters, settings, and plot. This
class is a wonderful way for children to learn to express their emotions and interact with
their peers.

Tap Kids
Learn rhythm while having fun in this early exploration into the world of tap!

Yoga Kids

Children are instructed in age appropriate yoga poses and breathing techniques. Yoga Kids
is a great introduction to the mind-body-spirit aspect of exercise and an effective way to
encourage focus and relaxation

SEARCH BY BRANCH HERE

View our Programming Guides to Learn More

Chinatown Y Summ. Long island Gty. Jamaica Y Summer McBumey Y Summe.

PRE K CATEGORIES

Baby Toddler
Youth Movement
Music

Art

Educational

Family

EXPLORE!
PLAY!
GROW!

A SUMMER
OF GROWTH
AND FUN!

Dear Parents/Guardians,

We welcome all of our returning and new campers to our 2014 Summer
Camp Programs. We are excited to embark on another summer of fun and
learning

From sports and swimming to arts and culture, YMCA camps span a broad
range of interests. We focus on developing young minds and bodies.

In 2013, the YMCA served over 10,000 campers in communities
throughout New York City. We are proud that in the Brooklyn
neighborhoods of Greenpoint and Williamsburg, the Greenpoint YMCA
will be able to engage your child in a summer of new friendships, skills
and ex i

Thank you for choosing our Y summer camp. We look forward to getting
to know your camper!

Angela Speakman
Day Camp Director | Greenp

EARLY CHILDHOOD CAMP
Ages 3-5

Early Chilghood camp s center-based and focuses.
an the developmental needs of each child in

arder to foster Intalectual, emotional, physical
growth. Included in the progeam are
Instructional swimming, local outings. and tips,
indoor and autdoor group play activities and
theme-based arts and cealts, This program wil
focus on enhancing the social skl and teamwork
of young children.

GREENPOINT Y DAY CAMP
Ages 5-12

Trasitional Day Campers will engage in activities
that will enhance their social and emotional skils,
help keep their academics on track, keep them
physically active and challenge ther to learn naw
Uhings eviry day, They swil have the pportunity

in a wide range of sparts, instructional swimming,
arts and crats, and weeKkly themed days such a5
Crazy Hat Day. They wil engage in emvironmental
scionce and more. Traditional day campars willba
diided into age groups with children no more than
1-2 years apart in age.

Day camp activities are designed to help children
retain and build upon the acadersic skills they
have developed during the school year. Researeh
has shown that children can lose a half grade

of learning over the summer months. The YMCA
affars programs such 35 Book of the Wick which
aives children the opportunity to read a book. a5 a
camp group and participate in related discussion.
Journaling helps ehilren to retain writing skl
thvough writing exercises that connect with their
camp expericncos. Field trips aro selected to
maximize cduzationsl enrichment and include trips
19 local museums and science centers.

TO YMCA
SUMMER

CAMPS

“She laves camp and doesnt wan to
Icave at the end of the day. | feel good

Knowing she Is safe and hapgy while |
am at work”
- YMCADay Camp Parent

friendships. YMCA camp stalf have served as
positive role models for generations of
campers and helpad build future leaders.

The canterplece of YMCA camps are
activities that will excite and angage your child
and give them a summer of adventure.

Whether iearning a new sport, exploring arts
and cultore or exploring New York City, YMCA
Summes Camps offer an opportunity to build
iifelong memories and a feeling of community
that willlast beyond the summer.

Each of our camps s accredited by the
American Camping Assaciation (ACA) and our
staff go through rigorous

the safaty and positive exparience of aach
ehild,

PROGRAMS

Qur YMCA ¢amps have something unique to
afer for every age group from our Early Child-
hood Camp Programs to Teen Camp. Our goal is
ta meet your child's developmental needs and
provide a foundation for continued learning dur-
ing the summer months.

Aongside sports, swimming and arts programs

tho YMCA offers academic enrichment that Is

nfused thioughout the camp 6ay. Those
rograms i

OUR CAMP LOCATIONS

Tho Greenpoint YMCA Summer Day Camp opei-
ates out of our main Grecnpoint branch location
at 99 Meserole Avenue, Brooklyn, NY 11222

We also offer programs at other locations within
walking distance of the branch that provide the
same quality programs and services.

Our Summer Sieepaway Camp is for Boys and
girks ages 616 from all over the world and is:

ang science activities,

Each session you will be given a schedule of

activities 50 You can fallow your ehild's course of

learning and adventure over the su

NYC n Huguenot, WY, There are
o vllages, McAlister {ages 6-13) and Talcott
(2ges 12-15), that are Iocated on 1,150 aeres of

forests and lakes,
\ 1 4
J/
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