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CLIENTSABOUT

Bric Arts Media

Downtown Brooklyn Arts Alliance
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YMCA Association

YR MEDIA

Jana Flynn is a Brooklyn-based Art Director and Graphic Designer 
specializing in visual storytelling for nonprofits. 

She has over 15 years of experience in visual communications; 
most recently working as the Senior Designer at StoryCorps. In this 
role, she oversaw a major re-brand and organizational expansion, 
created the visual language for multiply campaigns, provided 
design support for multiple departments, and worked in concert 
with the board of directors to implement creative solutions and 
impactful, accessible messaging across all touch points.

Jana’s commercial work is also informed by her training and 
practice as a fine artist, see her artwork here. She received her 
M.F.A. from Parsons the New School for Design in 2009, and 
taught branding and graphic design as an Adjunct Professor at the 
Art Institute of NYC from 2016 to 2017. 

Jana is currently available for collaboration with nonprofits 
and foundations that share her dedication to environmental 
conservation and urgent social change. At the end of the day, 
building a sustainable, kinder future for her children, Francis and 
Simone, is her greatest mission and inspiration. 

CONTACT
Jana@janaflynn.com
917.312.6590
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FEATURED PROJECTS

01.
STORYCORPS

MOBILE TOUR

COMMEMORATIVE POSTER
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SPRING EDITION

2017
The StoryCorps Mobile Tour visits cities and 
towns across the country to record  stories of the 
people who live there. To celebrate the tour each 
year I identify an artist to work with to illustrate 
story of the journey. 

2018 by Heads of State

2019 by Michael Wertz

2020 by JooHee Yoon



02.
SEASONAL 

STORYCORPS 

PODCAST ILLUSTRATION

jlfstudio.com

10 11

For 8 seasons I have collaborated with the editors and 
producers of the programming to create the visual 
representation of these stories.  My role is to identify 
and support a new artist for each season to illustrate 
each seasonal theme. 

Season 1 was a collaboration with cartoonist Eleanor Davis
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Season 2 was a collaboration artist, Michael Caines. This 
theme was based on stories of the LBGTQ community to 
celebrate the 50th Anniversary of the Stonewall riots.

Season 3 was a collaboration with illustrator, Lindsay Mound. 
The stories of this season were based on the theme of ‘Difficult 
Conversations’



03.
STORYCORPS REBRAND
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As  lead graphic designer of StoryCorps since 2016, 
I oversee all parts of the organization related to its 
visual representation. This responsibility includes the 
execution of all printed materials, managing various 
email campaigns, and developing and rebranding 
recurring events such as the annual gala. In this 
position I also help launch such new initiatives as the 
One Small Step campaign, which debuted on Good 
Morning America. 

Regular duties include maintenance of our brand 
library, advising the web, animation, and social 
media department, hiring and managing all 
contract design personnel, and developing various 
department budgets and timelines.
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04.
YR MEDIA 

REBRAND
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YR Media is a Bay Area based non-profit media company and network of young journalists and artists.  

In 2019 I was asked to collaborate as a consultant to expand their newly redesigned brand. I worked with their marketing department 
to build out their social media identity, printed matter and digital marketing materials



05.
BRIC 

GRAPHIC DESIGN

BRIC is an organization that presents contemporary 
art, performing arts and community media programs 
reflecting Brooklyn’s creativity and diversity. As 
a presenter of cultural programming, BRIC also 
provides resources to launch and showcase both 
artists and media makers.

From 2013 to 2016, I teamed up with the organization’s 
marketing department to create printed materials 
including seasonal catalogs, ad campaigns, and bus 
shelter posters. 
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06.
YMCA 

GRAPHIC DESIGN

 In an extensive redesign in 2015, I 
developed and created microsites based 
upon the YMCA’s brand focused on new 
seasonal campaigns. I also worked closely 
with the Marketing department to create 
catalogs and seasonal printed material 
promoting the organization’s community 
outreach and goals.
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THANK
YOU


